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COMPEX STAND OUT | MARKEX 2016

We all know the world we live in is constantly changing 
and with economic pressures increasing, marketing 
budgets being reduced and a need for agility being 
undeniable, the requirement to explore how brands 
can STAND out has become central to a lot of Compex’s 
internal decisions and thinking. 

Recently we have been focused on how we can help 
our clients STAND out (excuse the pun, we couldn’t 
resist). Some of the pressing questions we asked 
internally, is how do our clients optimise event 
and exhibition  opportunities, how can they attract 
more people to their stand, how do they ensure an 
integrated marketing campaign is developed and what 
solutions can we provide clients to achieve greater 
sustainability. We have challenged our teams to 
push our regular boundaries with regards to designs, 
thinking out of the box, helping clients achieve their 
objectives, adding more value and finally making lives 
just a little easier. 

OVERVIEW

We set out to ensure we developed an integrated 
campaign and created a 3m X 4m exhibition stand 
that supported our STAND out theme and ensured 
we delivered a means to engage attendees and 
making people’s lives easier at Markex 2016.



When we started planning and brainstorming for 
Markex 2016 we were reminded of the old saying that 
you should never trust a skinny chef. The sentiment 
behind this tongue-in-cheek reference to a chef’s 
inability to resist his own delicious food applies to 
most professions, so with the above in mind we set out 
to try and address our current drivers in three ways:

OBJECTIVES

How could we make attendees’ lives a little easier?1
How could we STAND out? 2
How do we incorporate the philosophy to reuse, 
recycle and reduce into the stand concept and 
design?

3

SOLUTIONS
Developed an integrated marketing plan that 
was consistent across print advertising, email  and 
online marketing efforts, our exhibition stand, the 
Compex sponsored registration counters and event 
newsletters. 

Designed a 3m x 4m size stand, in line with our 
corporate identity, that was very minimalistic, clean 
and sophisticated and ensured that our core service 
offerings were communicated with attendees. 
Everything was therefore white, apart from small 
elements that were emphasised in blue as per our 
logo (This would be used to represent the STAND out 
concept). 

Created an engagement opportunity on the 
stand that was slightly different but also aligned to 
Compex’s core messaging. We created a pin artwork 
piece to allow people to express themselves by 
creating something imaginative that could physically 
STAND out.



Designed our stand in such a manner that it supports 
sustainability efforts. We will now be using the 
stand as a meeting room in our factory, and we are 
busy finalising the furniture and interior elements to 
optimise the use of this space.

Finally, we wanted to make the attendees’ and 
exhibitors’ lives a little easier during their time  
at Markex. We knew from experience that it can 
be rather inconvenient when a battery dies on a 
cellphone. This lead to the incorporation of our 
charging stations on our stand.

Compex staff were excited and impressed by what 
had been created to represent our company. It was 
an opportunity to demonstrate our value chain 
internally and how a clear brief and great teamwork 
can deliver good results.

We were able to ensure that once the show was 
complete we could use the stand again - in the form 
of a meeting room at our offices.

A lesson reiterated for the whole team was that a 
custom exhibition stand does take more time not 
only to design but also to build.

The opportunity to optimise from exhibiting is only 
fully realised when coupled with an integrated 
marketing campaign.

Two potential clients have enquired about 
customising the stand further to position their 
brand in the future.

Our social media engagement rate sky-rocketed 
during the period of the show.

RESULTS

“I am very happy with what has resulted from Markex 
2016. We were able to position our current journey 
as an organisation and ensure engagement with 
the exhibitors and attendees at the show. Our team 
has once again demonstrated the integrated and 
important role that each staff member plays in the 
Compex family. When delivery not only our own 
expo stand this week but also events and stands 
for our clients all over the country, the creativity, 
craftsmanship and can do attitude has stood us in 

good stead – Thanks to all involved! 

Katherine Gunningham

Compex Brand Marketing Manager


